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Stock Code: 002271 Stock Name: Oriental Yuhong Announcement No. 2025-067

BEIJING ORIENTAL YUHONG WATERPROOF TECHNOLOGY CO., LTD.
INTERIM REPORT 2025 (SUMMARY)

Part | Important Notes

This Summary is based on the full Interim Report of (together with its consolidated subsidiaries, the
“Company”, except where the context otherwise requires). For a full understanding of the
Company’s operating results, financial position and future development plans, investors should
carefully read the aforesaid full report, which has been disclosed together with this Summary on the
media designated by the China Securities Regulatory Commission (the “CSRC”).

All the Company’s directors have attended the Board meeting for the review of this Report.

Independent auditor’s modified opinion:

O Applicable  Not applicable

Board-approved interim cash and/or stock dividend plan for ordinary shareholders:
Applicable & Not applicable

Bonus issue from capital reserves:

O Yes No

The Board has approved an interim dividend plan as follows: based on the total share capital of
2,388,699,866 shares of the Company (the existing total share capital of 2,388,669,116 shares of the
Company minus the 30,750 restricted shares as equity incentives of which the Company has not yet
completed the repurchase and retirement, a cash dividend of RMB9.25 (tax inclusive) per 10 shares
is to be distributed to the shareholders, with no bonus issue from either profit or capital reserves.

Board-approved interim cash and/or stock dividend plan for preferred shareholders for the
Reporting Period:

O Applicable  Not applicable
Part Il Key Corporate Information
1. Stock Profile

Stock name Oriental Yuhong Stock code 002271
Stock exchange for stock listing Shenzhen Stock Exchange

Contact information Board Secretary Securities Representative
Name Zhang Bei
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Tel. 010-59031997

E-mail address stocks@yuhong.com.cn

2. Key Financial Information

Indicate by tick mark whether there is any retrospectively restated datum in the table below.

O Yes No

H1 2025 H1 2024 Change (%)
Operating revenue (RMB) 13,569,021,520.18 | 15,218,469,083.94 -10.84%
ifrﬁﬁifgeigiig‘ﬁﬁ)'e i e GO 56443841091 | 94324431404 | -40.16%
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Domestic
Li Weiguo natural 22.22% 530,802,887 398,102,165 In pledge 410,872,200
person
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Fund-
Portfolio 107

Related or acting-in-concert | It is unknown whether there is any related party or acting-in-concert party as
parties among the | defined in the Measures for the Administration of the Takeover of Listed

shareholders above Companies among the shareholders above.

Shareholders involved in
securities margin trading (if | N/A
any)

5% or greater shareholders, top 10 shareholders and Top 10 unrestricted shareholders involved in

refinancing shares lending

O Applicable  Not applicable

Changes in top 10 shareholders and top 10 unrestricted shareholders due to refinancing shares

lending/return compared with the prior period

O Applicable  Not applicable

4. Change of the Controlling Shareholder or the Actual Controller in the Reporting Period

Change of the controlling shareholder in the Reporting Period:

O Applicable  Not applicable

The controlling shareholder remained the same in the Reporting Period.

Change of the actual controller in the Reporting Period:

O Applicable  Not applicable

The actual controller remained the same in the Reporting Period.

5. Number of Preferred Shareholders and Shareholdings of Top 10 of Them
O Applicable  Not applicable

No preferred shareholders in the Reporting Period.

6. Outstanding Bonds at the Date when this Report Was Authorised for Issue
O Applicable  Not applicable

Part 111 Significant Events
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provider that focuses on building waterproofing and extends to diversified fields including civil
construction materials, mortar and powder, architectural coatings, energy-saving and thermal
insulation materials, adhesives, tubes, building renovation, new energy, non-woven fabrics,
speciali
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upgrading the professional service capabilities of C-end service providers, adhering to meticulous
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Construction Materials Group achieved a revenue of RMB4,748 million, accounting for 34.99% of
the Company’s total revenue.

1) Brand development: Civil Construction Materials Group makes continuous investment in brand-
driven advertising, increasing investment in self-media platforms online, and consolidating high-
traffic positions offline to capture traffic trends and enhance C-end brand recognition. Online
communication focuses on consumer search demand at the front end. Investment in self-media
platforms online is increased through search ads, brand zones, local placements, etc., to effectively
intercept brand traffic, capture users’ attention, and empower business development. Offline, based
on consolidating core locations such as high-speed rail and landmark advertisements, the number of
outdoor and storefront ads will continue to increase, strengthening the connection with pain points
in the lower-tier markets. On the channel side, there will be strong development of brand self-media
matrices, empowering partners to embrace self-
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expansion synergies, along with the group’s established brand and channel advantages in the
domestic wall auxiliary materials market, the plan is to drive coatings with powdered materials,
further unlocking the potential for collaborative development.

During the Reporting Period, the architectural coating retail business continued to improve in terms
of branding and market expansion. By precisely positioning the two major brands “Caparol” and
“Alpina”, “Caparol” emphasised its core value of “functional coatings from Germany”, showcasing
its century-old quality, German craftsmanship, and environmental innovation. “Alpina”, with the
concept of “Wall Care Is like Skin Care”, commits to protecting what you love, see, dare, and
imagine, epitomising German quality, redefining brand perception, and conveying meticulous care
for the home environment. Together, the two brands have built a comprehensive product line
covering interior wall coatings, artistic coatings, exterior wall coatings, and basic auxiliary
materials, achieving product performance upgrades and enhanced environmental standards, while
offering differentiated choices through category expansion and service optimisation.

During the Reporting Period, the architectural coating retail business concentrated on the primary
products of coatings, closely aligning with market demands, continuously optimising product
structure, and strengthening the rational layout of product lines to ensure precise alignment with
consumer needs. By deepening the front-end differentiation and back-end synergy [Dur)rke[-)]TJET cis5
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logistics, affordable housing, urban village transformation and urban renewal, it increased sales and
promotion efforts. Besides, it upgraded the means of market management and control, and
constantly improved market order by reinforcing means of internal sales control and product tracing.

3. Mortar and powder business. During the Reporting Period, the former Mortar and Powder
Technology Group, Caparol (China) Ltd., and Hongshi (Jiangsu) New Material Technology Co., Ltd.
established the Coatings and Mortar and Powder Technology Group, setting up functional and
technical platforms, supply platforms, engineering coatings companies, retail coatings companies,
and Hongshi companies. Through resource integration and ecological collaboration, the group
integrated “coatings + auxiliary materials + tools” to provide *“one-stop supply” and expand
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other series of products
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Direct marketing has provided substantial assurance for increasing the Company’s visibility in the
industry. Under the channel of dealers, the Company directly develops, sells products to and serves
the final product users and customers via channel partners such as dealers. There are engineering
dealers and retail dealers. The Company has signed contracts with large numbers of dealers, and
created a dealer network system that has a reasonable layout and controllable risk and is economical,
efficient and vibrant. Through constantly reinforcing systematic training and services for dealers,
the dealer network has gradually developed into an essential sales channel for the Company to tap
into the nationwide market. Presently, the Company has formed a multi-dimensional engineering
marketing network combining direct marketing and channel of engineering dealers, as well as a
marketing network for civil building materials centred on the channel of retail dealers.

1. The engineering market is undertaken by the integrated regional companies across various
provinces of Engineering Materials Group, centralised procurement divisions, as well as specialised
companies and business divisions for various market segments such as railway, highway, rail transit,
industrial construction, energy construction, and underground projects. Specifically, the integrated
regional companie
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